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IT IS SIMPLE AS THAT

"Risk comes from not knowing
what you're doing..”

Warren Buffett


https://www.brainyquote.com/authors/warren-buffett-quotes
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Population TOP 5 Travel Markets from Latin America

0.5% Population TOP 5 Travel Markets from Latin America

More than 30 million people traveled
internationally from Argentina, Brazil, Chile,
Colombia, and Mexico combined in 2023 (7%)



MAIN MARKETS

2022 DATA

ARGENTINA BRASIL CHILE COLOMBIA MEXICO
Population Population Population Population Population
46.23million 215.31million 19.6million 51.87million 127.5million
GDP GDP GDP GDP GDP
631.13 billion 1,92 trillion 301.02billion 343.62billion 1,47 trillion

3X Argentina
6X Chile
5X Colombia

Source: The World Bank, UN and UNWTO
IBGE: Brazilian Institute of Geography and Statistics




TRAVEL SECTOR
HIGHLIGHTS

ARGENTINA

In 2022, an
Increase of 74.5%
was registered
compared to 2021

BRASIL

US$ 12 billion spent
In International
travel in 2022.
Growth of 68%

compared to the
previous year

CHILE

As of August 2022,
there were 50%
Increase in Chileans
abroad for tourism
reasons, compared

to the same period
of 2021.

COLOMBIA

2022 registered
a10% increase
compared to the
year 2019 before
the pandemic

MEXICO

31.2% increase

from Jan-Aug 2022,
compared to the
same period in 2021.



LATIN AMERICA o
TRAVEL PROFILE

MAIN REASONS TO TRAVEL

28% looking for new and exotic experiences,
27% focus on creating good memories

25% recharge energy through new adventures.

LOOKING FOR IN A DESTINATION
WELLNESS | SHOPPING
CULTURE | NATURE

USED FOR TRAVEL IDEAS

travel agencies (49%) : CURIOUS FACT
airline sites (40%) 53% HAVE SET BUDGET
hotel sites (38%) 80% OF TRAVEL EXPENSES
physical travel agencies (28%) ARE PAID BEFORE THE TRIP

instagram or search tools (28%)

Source: Visa/Voopter



2024 ONWARDS...

DEMOCRATIZATION
OF TRAVEL:

62% of Generation Z
adults said they use
technology to save on
travel. The decisions of
these consumers
affect not only their
own trips but also
family vacations.

COMBINING BUSINESS

AND LEISURE TRAVEL:

Many professionals are
working remotely with

more flexible schedules,

and consequently,
travelers are
Increasingly combining
business and leisure
trips. This is opening up
new opportunities for
how, when, and how
long to travel.

DESTINATIONS

INSPIRED BY MEDIA:

22% of Brazilians
choose travel
experiences highlighted
by influencers, while
60% of Generation Z
travelers have a strong
desire to travel the
world.

ENVIRONMENTALLY

CONSCIOUS

TRAVELERS:

85% Mexicans would
choose eco-friendly
travel if it Is available at
an equal or lower price
than alternative
options, while 71% of
Brazilians are very
interested in eco-
friendly options.

Source: Visa/Voopter
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OUTLOOK FOR 2024

e Travel will remain a priority

e Carbon taxes, visitor taxes and mandatory
climate rules will place limits of travel

e Travel and travellers will become more
responsible & sustainable

e Longer and slower tours

e Continuos change in seasonality




BRAZILIAN
TRAVEL
INDUSTRY




BRAZILIAN " S EXPENDITURES
INTERNATIONAL TRANSACTIONS

(INCLUDES TRAVEL AND OTHER PURCHASES)

2023: US$ 14,5 BILLION
2022: US$ 12 BILLION
2021: US$ 5.2 BILLION
2020: US$ 5.3 BILLION
2019: US$ 17.6 billion
2018: US$ 18.26 billion %:
2017: US$ 19 billion
2016: US$ 14.5 billion
2015: US$ 17.36 billion
2014: US$ 25.57 billion

Panrotasbrazilianoverview20232024




TRAVEL SECTOR
HIGHLIGHTS

EASY OF ACCESS

WEEKLY FLIGHTS/YEAR WEEKLY SEATS/YEAR
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Source: Panrotasbrazilianoverview2023/2024



TRAVEL SECTOR
HIGHLIGHTS

TRADE STRUCTURE

BRAZTOA (BRAZILIAN TOUR OPERATOR ASSOCIATION)
WWW.BRAZTOA.COM.BR

822 594 29w

TOUR OPERATORS  PARTNERS
MEMBERS

CULTURAL BEACH LUXURY CULINARY WELLNESS ROMANTIC

79,25% 75,47% 71,70% 66,04% 64,15% 64,15%

RELIGIOUS CRUISES ECO- BUSINESS SPORTS LGBTQ+
ADVENTURE INCENTIVE

58,49% 54,72% 52,83% 43,40% 32,08% 28,50%

NORTE

MATRIZ - 0%

SUCURSAL - 5,66%
REPRESENTACION - 16,98%
VISITA COLABORADOR - 33,85%
ATENDIMENTO A LA DISTANCIA - 52,83%

NORDESTE

MATRIZ -1,89%
SUCURSAL- 18,87%
REPRESENTACION - 37,74%
| VISITA COLABORADOR - 45,28%
" ATENDIMENTO A LA DISTANCIA - 43,40%

CENTRO-OESTE

MATRIZ - 5,66%
SUCURSAL - 13,21%
REPRESENTACION - 41,51%
VISITA COLABORADOR - 37,74%
ATENDIMENTO A LA DISTANCIA - 33,96%

SUDESTE

MATRIZ - 75,47%
SUCURSAL - 26,42%
REPRESENTACION - 20,75%
VISITA COLABORADOR - 41,51%
ATENDIMENTO A LA DISTANCIA - 22,64%

SUR

MATRIZ - 15,09%
SUCURSAL - 16,98%
REPRESENTACION - 32,08%
VISITA COLABORADOR - 43,40%
ATENDIMENTO A LA DISTANCIA - 28,30%

Source: Anudrio Braztoa 2023/2024



TRAVEL SECTOR
HIGHLIGHTS

TRADE STRUCTURE

TRAVEL NETWORKS
ABAV (BRAZILIAN TRAVEL AGENCY ASSOCIATION)

WWW.ABAV.COM.BR Q ®

R |
2.100+ MEMBERS . GROUP > GoAgentes
80% TRAVEL SALES \\[einheiro

55&:1.050:5
@ = Q@ 2 O
q;e-_r Ia :.5 Hotel booking

90%
Tourism
“ackages

TRAVEL ASSOCIATIONS

BRAZILIAN LUXURY 'EE abe‘l:a

TRAVEL ASSOCIATION *'“E‘::-:J.r;;;‘-.::'r::'m::::"i:::::‘ ///-.
O, R .

USD 5,5 bi USD 2,6 bi . 3
Total sales Total sales Total sales camaraLmT f i&’zg‘ éﬁ@‘;& I G I_TH cnumﬁmasmésgmmmmn
in 2021 in 2020 in 2019 CAMARA DE COMERCIO b SRF  ADVANCING ASIL
E TURISMO LGBT ANl Lo T
DO BRASIL :

USD 8,4 bi

Source: Panrotasbrazilianoverview2023/2024


https://integracaotrade.com.br/
https://www.goagentes.com.br/
https://www.nlmarketingturismo.com.br/story-tour
https://rogeriapinheiro.com.br/favv-inscricoes2/
https://www.instagram.com/traveldesignersgroup/
http://blta.com.br/
https://abeta.tur.br/pt/pagina-inicial/
https://www.camaralgbt.com.br/
https://abremar.com.br/
https://www.iglta.org/

TRAVEL SECTOR
HIGHLIGHTS

TRAVEL EVENTS

LACTE
February | Sao Paulo

FORUM PANROTAS
March | Sao Paulo, SP

WTM LATIN AMERICA

April | Sao Paulo, SP

ILTM LATIN AMERICA
May | Sao Paulo, SP

LGBTQIA+ TRAVEL CONFERENCE
July | Sao Paulo, SP

ABROAD MICE
many dates/many cities

EXPO SKi
September | Sao Paulo, SP

ABAV EXPO
September | TBD

BTM BRAZIL TRAVEL MARKET
October | Fortaleza, CE

FESTURIS 2023
November | Gramado, RS



https://alagev.org/lacte18/inscricoes
https://alagev.org/lacte18/inscricoes
https://forum.panrotas.com.br/
https://www.wtm.com/latin-america/pt-br.html
https://www.iltm.com/latin-america/en-gb.html
https://www.iglta.org/
https://academiadeviagens.com.br/abroad/mice
https://exposki.com.br/
https://exposki.com.br/
https://abavexpo.com.br/
https://abavexpo.com.br/
https://braziltm.com.br/
https://www.festurisgramado.com/

TRAVEL SECTOR
HIGHLIGHTS

TRADE MEDIA

PANROTAS

e

(Brasilturis

43,000+ FOLLOWERS O) 14,000+ FOLLOWERS o) 26,000+ FOLLOWERS

€@ 73000+ LIKES ¢ 40000+ LIKES @ 35000+ LIKES
8,000+ TRAVEL PROFESSIONALS



https://www.mercadoeeventos.com.br/
https://www.panrotas.com.br/

TRAVEL SECTOR
HIGHLIGHTS

CULTURAL NUANCES

1. COMMUNICATION 2. LIFESTYLE & 3. DIETARY HABITS
AND INTERPERSONAL  CORE VALUES
RELATIONSHIP

Direct and Expressive Socialization & Leisure Diversity
Communication Flexibility & Improvisation  Time
Relationship Appreciation
A smile goes a LONG way!
4. SERVICE 5. LANGUAGE
EXPECTATIONS
Cost benefit Language Barrier

Detail-oriented




BUSINESS
OPPORTUNITIES

EXPERTS ROUNDTABLE




IMPORTANT
CONSIDERATIONS

What are the key features and recent
changes in the Brazilian market
post-COVID?

Carlos Antunes & Fabiano Camargo



IMPORTANT
CONSIDERATIONS

Which European destinations are
currently popular or "hot” among
Brazilian travelers?

Roberto Nedelciu & Arthur Andrade

@@ traditional?
{2

“newbees”?



IMPORTANT
CONSIDERATIONS

What Is the most effective approach
to tap into the Brazilian market
from Europe?

Gisele Abrahdo & Fabiano Camargo

@?? digital?

partnerships?



IMPORTANT
CONSIDERATIONS

What Is the overall potential of the European
market in terms of tourism from Brazl|,
In the next five years?

Carlos Antunes & Arthur Andrade

@ Seasonality?
Niches?
W92
) o)

HArrivals?



IMPORTANT
CONSIDERATIONS

What Is the biggest misperception to be
addressed and clarified about the
Brazilian travel industry?

Roberto Nedelciu & Fabiano Camargo






